PACKAGE
DESIGN




INTRODUCTION
WE'LL DISCUSS













MORE
THAN
PRETTY
LABELS
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Packaging does not require
you to be experts in every
point of minutia. It simply
demands that you know
which questions to ask, who
to seek for answers, & what
to do with the answers
when you get them.



IS A
PACKAGE
EVEN
NECESSARY?







What are we
talking about
when we're
talking about
packaging?




Retail packaging
Wholesale packaging
Primary packaging
Secondary packaging
Tertiary Packaging
Plastic packaging
Paper packaging
Sterile packaging
Minimal packaging
Excessive packaging
Functional packaging
Ceremonial packaging
Carefree packaging
Frustrating packaging
the list can go on and on ;)






iIs the material
closest to the
product.




70% of purchasing
decisions are made
at the store. This is
why packaging an
Important task.




here are a

of examples
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Sales up to 40%. You can get more. | HECEM
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DELL COMMITS TO 100% tdieling’ opinion series
WASTE-FREE PACKAGING BY 2020

BY ANDREW GIBBS, FOUNDER & EDITOR-IN-CHEIF, THE DIELINE










What are the
main aims of
a package?




PROTECT
INFORM
SELL



PROTECT

— theft

— tampering

— shock

— pathogens
— environment



INFORM

— product
— company at large
— other general concerns?



SELL

— contents of the particular
package

— establish brand loyalty

— company over the long
term









Packaging can he a bridge or
a barrier to consumers.




A boundary between
the product and any
externalities.




if externalities change, so
must the packaging
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Design of the package as

a system occurs when the
perspectives of others
(stakeholders, environments,
etc.) are included and the
life-cycle is considered.



Design the process.
Design the system.
Don’t just decorate the
product.






PACKAGING
PRILOSOPRY




Environment Economy @







Packaging is the
backbone of today'’s free
market system.



Packaging design is a
complex balance of economy
and ecology; between user
and producer; between
profit and benefit; between
promise and expectation.
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FOR NEXT
WEER




BEST/WORST
ASSIGNMENT



A package has many
boundaries or edges: physical,
informational, and visual.
Focus your good/bad
judgements on these
linkages, boundaries, and
function.



In packaging, form and
function are certainly
integrated, no matter what
you are making. So still
explain what you think is
aesthetically wrong ...
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